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Project Background & Methodology

0 Asurvey of 2017 visitors to the region was designed
jointly by ROOST and PlaceMaking consultants and sent
electronically to measure detailed visitor information
and estimated expenditures

0 Survey and analysis is consistent with methodology
used to study Essex County visitors for past 13 years

0 5,345 completed surveys were received (a 4.5%
response, however comparison with other years
indicates validity of data collected)

0 311,171 potential visitors were captured by ROOST as
direct, tfraceable leads in 2017
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Areaq of residence

Short term renters
T e
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Area of residence by DMA

Short term renters
T e

New York NY
Albany-Schenectady-Troy NY
Rochester NY
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Ethnicity
Short term renters
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0%
White/Caucasian Multiple Hispanic American Indian or Asian/Pacific Black or African
ethnicity/Other Alaskan Native Islander American
(please specify)
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Average age

Short term renters
T e
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Average income

Short term renters
T e

$125,000
$100,000 $107,110
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$0

Income

B Short term renters
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Party size
Short term renters
T e
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Party composition
Short term renters
T e
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Time of year visited

Short term renters
T e

100% B January - February
B March - April
B May- June
75% B July - August
B September - October
B November - December
50%
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0%

Short term renters
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Key attractions

Short term renters
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Outdoor spring/summer activities*

Short term renters
T e

Hiking 88%
Canoe/Kayak 61%
Sightseeing 50%
Fishing 35%
Boating 33%
Birding 15%
Cycling 14%
Golf 12%
Whitewater rafting 12%
Mountain Biking 9%
Rock climbing 7%
Hunting 5%

Guided experience 4%
0% 25% 50% 75% 100%

B Short term renters

*Share of respondents that answered they traveled to the Adirondacks for outdoor activity
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Outdoor fall/winter activities*

Short term renters
T e

Skiing and riding

Cross-country/telemark
skiing, snowshoeing

Snowmobiling

Hunting
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*Share of respondents that answered they traveled to the Adirondacks for outdoor activity
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Hiking breakdown*

Short term renters
T e

Leisure hike
Day hike
Family

High peak hike
Backpacking
Saranac Sixer
Tupper Triad

Other
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Conversion rate from viewing ROOST marketing
Short term renters

1%
100% B Helped me decide not to visit the
region
B Was not helpful
75% B Helped me decide to take a trip |
had not previously planned
B Might inspire a trip some other time
50% B Reinforced my existing plans to
visit the Adirondacks
25%
0%

Short term renters
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Total expenditure allocation by category

Short term renters
T e

100% B All other
B Attractions & events
B Entertainment

75% B Souvenirs/shopping
B Transportation
B Meals

50% B Lodging

25%

0%

Short term renters
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Mean party expenditures

Short term renters
T e

Short term renters

Lodging $1,118.00
Meals $383.00
Souvenirs/shopping $159.00
Transportation $109.00
Entertainment $108.00
Attractions & events $79.00
All other $83.00
Average daily expenditure $463.00
Average total expenditure $2,039.00
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Mean party expenditures
By type of lodging
S

Lodging

Meals
Souvenirs/shopping
Transportation
Entertainment

Attractions & events

All other

Average daily expenditure
Average total expenditure

Day trippers

Short term renters
Traditional lodging*
Campground

Second home/family/friends

Day trippers Short term renters Traditional lodging®* Campground Second home/family/friends

$0.00
$82.00
$55.00
$38.00
$16.00
$38.00
$4.00
$233.00
$233.00
Average nights stayed

0

4.4

2.7

38

46

$1,118.00
$383.00
$159.00
$109.00
$108.00
$79.00
$83.00
$463.00
$2,039.00

$659.00
$416.00
$433.00
$177.00
$85.00
$80.00
$86.00
$705.00
$1,937.00

*Traditional lodging includes: hotels, motels, resorts, and bed and breakfasts
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$228.00
$170.00
$84.00
$107.00
$57.00
$50.00
$63.00
$202.00
$757.00

$250.00
$238.00
$92.00
$212.00
$68.00
$57.00
$61.00
$210.00
$977.00
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