Why Should I Be on
Social Media?
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Hello.

Dave Conlan Kelly Frady

@dbconlan @kayfrayl10
@adworkshop @adworkshop
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This isthe world of social media today...
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But there’s a silver lining...
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Share what beauty means to you.
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Watch how the moms and daughters in Seffie Nave w7 =1 181 X = L5858 IK M

1€

adworkshop



k\ 7:/ (fu' H v (‘% g’ f

adworkshop.




‘-
i
T
.

Cat Memes

adworkshop



Dn
S
=
.=
5
®

social meda




Social Network Users
United States, 2014-2018

195.3
185.6 190.7

2014 2015 2016 2017 2018

B social network users (Millions)
. Social network users (% of population)

Source: eMarketer, 2015
www.eMarketer.com

adworkshop



The State of Social

Facebook is still
the largest social
network with just
over 1billion
members
worldwide

43% of theworld’s
population uses
theinternet, and
65.5% of internet

usersare active on

social media

52% of users
maintain an active
presence on more
than one social

platform

Visual, mobile-
first platforms
continueto grow
(Instagram isup
significantly from
twoyearsago)

Women dominate
on Facebook,

Pinterest, and
Instagram
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So, what does all of that
mean for me?
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AT A few thing

Online reviews
are critical to your
reputati
busi
Managin
am

Mobile is more
important than
before'

The Silent
Traveler is out
there — are you

listening to them?

changes, you need
to change with it.
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atform Overviews
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The Basics
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Settings Help -

THIS WEEK

Page Messages Notifications Insights Publishing Tools

’vr

| \! :
' ' ' Page Likes
}-ﬂ |

598
Post Reach
catly NS i
0
Contact Us
adworkshop ;
Advertising Agency Website Click
Timeline About Photos Reviews More - W Message v | ees 2ol 2
I ] Response Rate
100% response rate, 56-mins response time v n Status g Photo | Video E Offer, Event + a- 56 minutes
Respond faster te turn on the badge Response Time
e o
704 likes +2 this week a VYHE SCURETIG .
93 were here
adworkshop
View Pages Feed s Published by Stanzi McGlynn [2]- February 26 at 11.54am - @
See posts rom other Pages . :
e g Looking forward to this year's Albany Ad Club ADDY Awards Show 20161 I Recent
This year's awesome theme: Caddyshack. 2045
Invite frignds to like this Page : : ) ) '
We've got 11 nominated entries, so00 we've got that going for us. Which 2014

s nice...
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Private Messages  p,ge Notifications

~

Page Messages Notfiications Insights

Page Tab

Cover Photo

Profile Photo adworkshop
Advertising Agency

Timeline About

628 likes
Lisa G's and 48 other friends

85 visits
Invite friends to like this Page

47 postreach this weel

Reach People Nearby
Get people near Lake Placid to like your

About Section Page
Summary d

ABOUT D

Facebook
Insights

/

Posts

All Page Posts

Settings

Help

THIS WEEK

0
Page Likes

47
Post Reach

1
‘ Contact Us

UNREAD

Notifications

Photos Reviews More ~ Facebook
= Mesgages Ta bs
B3 status  [2)| Photo /Video [ Offer, Event + a-
a | I Recent
- T Status Update
o 2014
=1 = Q Boost Post
Post or
adworkshop with David Lisa Conlan Schedule
s Posted by Adworkshop Guest [?]1- April 22 at 1:41pm - @ N POSt
Superstar Account Executive, Dave Conlan is attending the NCEO (the 05
National Center for Employee Ownership) Conference in Denver this week
and will be presenting the following topics: Founded Boost Post

- *“Marketing tactics to leverage and grow your ESOP”

- *Using Employee Ownership In Your Marketing”

How can you not take advice from a face like this?1 Way to go, Davel
#Adwinsight

Page
Newsfeed

adworks 3 Chat (O
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IS nice.__.

DOvERRHA

STOP THINKING, LET THINGS HAPPEN, AND BE THE ADDY

NEW in February.
2016

Adworkshop is a Finalist for 11 ADDY Awards from

Albany Ad Club | Adworkshop

The Albany Ad Club released its list of finalists for its annual ADDY Awards for
excellence in advertising creativity, and Adwaorkshop is a contender for 11 out of ..

B Comment

OO 7 Kathy Ford, Hannah Littlefield and 6 others
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The Basics
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“E » Direct
messages

A
w,
@

IG Handle

558 22.2k 347

»  Number of posts,
followers, and who
you are following

Your brand name Visit Adirondacks
The official tourism resource for NY's untapped
Adirondack region - a 6 million+ acre paradise! Share Edit your proFile
1

brand’ <« |l withus #VisitAdks #Adirondacks )
Your brand'’s bit ly/1CPemFR account info

description /
\ Photos people tag
of your brand

Profile image/ logo

A

EDIT YOUR PROFILE

A

Trackable link to
web property

Your video and < . Map of your geo-
image content * .2 o W tagged photos
» O (4 >

| et Switch Accounts!!!
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IG Handle
Profile image/ logo
Your brand name

Your video and
image content

Engagement (likes,
video views)

Engagement —
follower comments

<
<

A

janemotorcycles

G
d-gﬁ"!f* JANE Motorcycles

L

)
- [

@ 171 likes

janemotorcycles Brooklyn we roll hard
#janemotorcycles #yamaha #xs650 #brooklyn
#williamsburg #nyc

@ (@) %
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> Direct
messages

—

~” Geo-tagged location

Options, report
content, etc.

»
>

Copy and
hashtags



‘]mtagfmm Q Search visitadirondacks

PAS huckberry EEY -

A Gear for today. Inspiration for tomorrow. Tag photos #huckberry
bit.ly/Tuft_and_Needle_Mattresses

1,620 posts 161k followers 484 following




Best Practices

Core
Facebook
Plan




Most importantly...

Engage
with your Be social!
audience!
®»
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Feel like this yet?

Stay with us.
adworkshop.
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Here’s how you get there.
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Evaluate

v'Establish business social channels

v'Speak as your business persona

v'80/20: Don’t make it a constant
sell

adworkshop.
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Building a Social Strategy

/\
r S Step 2 = Step 4

Engage Mon
Set Goals Establish a Engage Rec;glotszi
Engage
Strategy Analyze
\_ J \_ J

am Step 1
. N
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Who are we trying to reach?

Why do they decide to support

us?

What do we need in order to
. make this happen more often
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v'Don’t Try To Be On Every Social
Channel

v'STOP YELLING! (and other
annoying habits)

v #Don't#Abuse#Hashtags
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Don’ts



v Right Content to the Right
Network

v'Data, ROI, and Paid Reach

v' Have Fun

adworkshop
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® ® ® Attribution. Prove that social media is worth it.
BEBOOD
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R Monitoring Tools

Activity
Log, Posts
+ Insights

ADW Tip: For small and medium-sized
businesses, monitor within each
platform you plan to manage.

Instagram Tgﬁﬁﬁl{‘gls:r
Activity Activity
Tab Tools

Google
Local Tools
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Organization Tools

ADW Tip: Use content calendars and
scheduling features to plan ahead for
your social media efforts.

Content
Calendars

3rd Party
Email Tools:
Alerts Hootsuite,
Buffer, etc.

S
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Visual Content Tools

ADW Tip #1: Photos receive higher
levels of engagement than any other
form of content. Try to incorporate them
into your posts and profiles often.

Instagram

G

User-
Canva generated
content

ADW Tip #2: Save time while posting on
Instagram —share it to Facebook and
Twitter, too!

Fotor
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Attribution Tools .
oogle

ADW Tip: Set up Google Analytics Analytics
for your website to not only better
understand the value of social medis,
but where your customers are
coming from.

Track your website visits that result
from social media interaction by
adding tracking codes to your
posts and paid ads:

Bit.ly Chere

. URL
Links Builder

y S
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Social mediaisn’t a
trend anymore. It's
a critical part of
your business.

Travelers are more
mobile-friendly
than ever before.
Are you?

Visual content can
drive big
engagement.

Online reviews are
the new word of
mouth. Tap into
the conversation.

Social media can
be manageable.

ategy +

Key Takeaways
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Thank you!

@dbconlan @kayfrayl10

@adworkshop
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