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This is the world of social media today... 



Selfies Run 
Rampant 



Hashtag 
Overloads 



Cat Memes 



But there’s a si lver lining... 



Selfies for 
Good 



Hashtags 
with 

Purpose 



Cat Memes 







The St at e of  Soci al  

43% of  t he w or ld’s 
popu lat i on  uses 

t he i n t er net , and 
65.5% of  i n t er net  

user s ar e act i ve on  
soci al  m edi a 

Wom en  dom i nat e 
on  Facebook , 

Pi n t er est , and 
Inst agr am   

52% of  user s 
m ai n t ai n  an  act i ve 
pr esence on  m or e 

t han  one soci al  
plat f or m  

Vi sual , m obi le-
f i r st  plat f or m s 

con t i nue t o gr ow  
(Inst agr am  i s up 

si gn i f i can t l y f r om  
t w o year s ago) 

Facebook  i s st i l l  
t he lar gest  soci al  
net w or k  w i t h  just  

over  1 bi l l i on   
m em ber s 

w or ldw i de 



So, what does all of that 
mean for me? 



A few things... 

Mobile is more 
important than 

ever before. 

Having a social 
presence + 

strategy matters.  

Online reviews  
are critical to your 

reputation + 
business. 

Managing them is 
a must.  

As your audience 
changes, you need 
to change with it.  

The Silent 
Traveler is out 
there – are you 

listening to them? 



Platform Overviews 



The 
Basics 

Real-
World  

Example 

Best 
Practices 



The Basics 





Private Messages 

Page Tab 

Profile Photo 

Cover Photo 

Page Notifications 
Facebook 
Insights All Page Posts 

About Section 
Summary 

Facebook 
Tabs 

Status Update 

Post or 
Schedule 
Post 

Boost Post 

Page 
Newsfeed 



NEW in February 
2016 





The 
Basics 

Real-
World  

Example 

Best 
Practices 



The Basics 



Direct 
messages 

Profile  image/ logo Number of posts, 
followers, and who 
you are following 

Edit your profile, 
account  info 

Your brand name  

Your brand’s 
description  

Trackable link to 
web property Photos people tag 

of your brand 

IG Handle 

Map of your geo-
tagged photos 

Switch Accounts!!! 

Your video and 
image content 



Direct 
messages 

Profile  image/ logo 
Geo-tagged location 

Your brand name  

Engagement (likes, 
video views) 

IG Handle 

Options, report 
content, etc. 

Copy and 
hashtags 

Your video and 
image content 

Engagement – 
follower comments 



But Wait!  
There’s More. 

 



Best Practices 

Strategize 

Optimize Plan 

Analyze 

Core 
Facebook 

Plan 



Most importantly... 

Be social! 

Engage 
with your 
audience! 



Feel like this yet? 

Stay with us. 



How  do you st and out  f r om  t he cr owd? 



Here’s how you get there. 



D
if

fe
re

n
ti

at
e 

Establish business social channels 

Speak as your business persona  

80/20: Don’t make it a constant 
sell 

Evaluat e 



Building a Social Strategy 

 

Step 1 
 
Step 2 

 
Step 3 

 
Step 4  

Set Goals Establish a 
Strategy 

Engage 
Engage 
Engage 

Monitor 
Respond 
Analyze 



Who are we trying to reach? 
 
Why do they decide to support 
us? 
 
What do we need in order to 
make this happen more often 



D
on

’t
s 

#Don’t#Abuse#Hashtags 

STOP YELLING! (and other 
annoying habits) 

Don’t Try To Be On Every Social 
Channel 



D
os

 

 Have Fun 

Data, ROI, and Paid Reach 

 Right Content to the Right 
Network 



Social  Media Tips & Tools  



Visual Content. Engage your audience with imagery. 

Monitoring. Stay on top of your social interactions. 

Organization. Plan ahead and stay on track.  

Attribution. Prove that social media is worth it.   



Facebook 
Activity 

Log, Posts 
+ Insights  

TripAdvisor 
and Yelp 
Activity 

Tools 

Google 
Local Tools 

Instagram 
Activity 

Tab 

ADW Ti p: For small and medium-sized 
businesses, monitor within each  
platform you plan to manage.  

Monitoring Tools 



Content 
Calendars 

3rd Party 
Tools: 

Hootsuite, 
Buffer, etc. 

Email 
Alerts  

ADW Ti p: Use content calendars and 
scheduling features to plan ahead for 
your social media efforts.  

Organization Tools 



Instagram  

User-
generated 

content 

Fotor  

Canva 

ADW Ti p # 1: Photos receive higher 
levels of engagement than any other 
form of content. Try to incorporate them 
into your posts and profiles often. 

Visual Content Tools 

ADW Ti p # 2: Save time while posting on 
Instagram – share it to Facebook and 
Twitter, too! 



Google 
Analytics 

Google 
URL 

Builder  

Bit.ly 
Links 

ADW Ti p: Set up Google Analytics  
for your website to not only better 
understand the value of social media,  
but where your customers are  
coming from.  
 
Track your website visits that result 
from social media interaction by  
adding tracking codes to your 
posts and paid ads.  

Attribution Tools 



Key Takeaways 

Social media isn’t a 
trend anymore. It’s 

a critical part of 
your business. 

Travelers are more 
mobile-friendly 

than ever before. 
Are you? 

Online reviews are 
the new word of 
mouth. Tap into 

the conversation. 

Visual content can 
drive big 

engagement. 

Social media can 
be manageable. 

Create a strategy + 
execute. 



Thank you! 

@dbconlan 

@adworkshop 

@kayfray10 
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