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One.

Advertising Basics.

Two.

Creating a Campaign.
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Three.

Tips + Resources.
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What kind of
assets do I have?

How will I
track results?

4 What does my \
udget look like?

O
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Navigate to Ads Manager.
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Manage Ads Account Settings Billing Power Editor 3 Tools - @ Help
B~ Account: Stanzi Test ~ Search |« | | Filters « Last 30 days «

Spent Last 7 Days: $0.00

s0.m No Tips to Show
<000 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
' 2116 217 218 2119 2/20 221 Today
All Campaigns v + Create Campaign Columns: Performance v Breakdown « Export | =
Campaign Name Delivery - Results Reach Cost Amount Sp... Ends

No Results Found

Try searching again or using different filters.

Create Ad

Manage + Create  See Recent See and Edit
Campaigns Performance Billing
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Select Create Ad.

Manage Ads Account Settings Billing Power Editor 3 Tools - @ Help
B~ Account: Stanzi Test ~ Search |« | | Filters « Last 30 days «

Spent Last 7 Days: $0.00

s0.m No Tips to Show
— $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00
' 2116 217 2118 2119 2120 221 Today
All Campaigns v + Create Campaign Columns: Performance v Breakdown « Export | =
Campaign Name Delivery © = Results ¢ Reach & Cost O Amount Sp... © Ends &0

No Results Found

Try searching again or using different filters.

Create Ad
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oose Your Campaign Objective.

CAMPAIGN: Choose your objective Use Existing Campaign @ Help

CAMPAIGN

L Choose the objective for your campaign Help: Choosing an Objective
Objective

Boost your posts

|ﬁ Promote your Page < Usethe Page likes objective to promote your
Facebook Page.

Send people to your (L) create a slideshow to use as a video

Increase conversions on your website

Get installs of your app

Increase engagement in your app

Reach people near your business

Raise attendance at your event

Get people to claim your offer

Get video views

Close Without Saving
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Name Your Campaign.

#10154058274804893 (Stanzi ... v CAMPAIGN: Choose your objective © Help

CAMPAIGN

o Choose the objective for your campaign Help: Choosing an Objective
Objective

Boost your posts

=17
a3 AD SET s Promote your Page
Audi
Budget ule Send people to your website .
Page Likes
Increase conversions on your website Connect more people with your Page.

= AD

Media

Get installs of your app

Text and Links ) a e
Increase engagement in your app

) Campaign Name @ ‘ Adworkshop Page Likes Example|
Reach people near your business

Raise attendance at your event
Get people to claim your offer

Get video views

Set Audience & Budget

Close Without Saving
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Select Your Target Audience, Budget + Schedule.

AD SET: Define your audience, budget and schedule © Help

Who do you want your ads to reach? Help: Choose Your Audience

CAMPAIGN
Objecti
NEW AUDIENCE ~

Audience Definition
Target Ads to People Who Know Your Business

=5 AD SET You can create a Custom Audience to show ads to your contacts, website visitors or app
Ss users. Create a Custom Audience. /"-\ ‘Your audience is
Audience l defined.
Budt ] -
N . . R Specific Broad
Locations @ | Everyone in this location +

Audience Details:
United States » Location:
@ Lake Placid, New York +50mi + ° United States: L ake Placid (50
« Excluded Connections:
o Exclude people who like
adworkshop
= Age:
o 18-65+
= People Who Match:

e Interests: Marketing, Business or
Health care

@ Include -

Languages € Potential Reach: 66,000 people
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Select Your Target Audience, Budget + Schedule.

Detailed Targeting ¢ 'NCLUDE people who match at least ONE of the following ©

Interests = Additional Interests 1.560.910 people
] ]

Social marketing Interests = Additional Interests =

Social marketin
Interests = Business and industry B

) Description: People who have
Business expressed an interestin or like

) pages related to Social marketing
Marketing

Add demographics, interests or behaviors Suggestions | Brow

Report this as inappropriate
Exclude People or Marrow Audience

Connections € | Facebook Pages «

Exclude people who like your Page =

adworkshop

Add another Page
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Select Your Target Audience, Budget + Schedule.

How much do you want to spend? Help: Budgeting & Pricing

Budget € | Daily Budget v | $25.00

$25.00 USD Estimated Daily Reach

Schedule € = Run my ad set continuously starting today
3 3,300 - 8,800 people on Facebook
Seta start and end date |
0 of 50,000 @

This is only an estimate. Mumbers
shown are based on the average

Optimizationfor Ad  Page Likes - We'll deliver your ads to the right people to help you get more Page likes performance of ads targeted to your
Delivery @ at the lowest cost. selected audience.

Bid Amount € (¢ Automatic - Let Facebook set the bid that helps you get the most Page likes at
the best price.

Manual - Enter a bid based on what Page likes are worth to you.

When You Get Charged € Impression (CPM)
More Options

Ad Scheduling @ Run ads all the time
More Options

Delivery Type @ Standard - Show your ads throughout the day - Recommended
More Options

Hide Advanced Options «

Ad SetName @ | Lake Placid - 18+

Choose Ad Creative
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Select Your Ad Creative.

Select Images Select Video
Upload your own images, choose Upload a video or choose one from
images from your Facebook Page or your library. You can also create a
use images from the stock image shideshow
S
What text and links do you want to use? Help: Editing Ads
Text O Ad Preview
1of1
Looking for a super cool, laid back + talented marketing
agency? Lock no further...
v Desktop News Feed Remove
-
Show Advanced Options v Suggested Page

adworkshop
. Sponsored
Looking for a super cool, laid back + talented marketing agency? Look no
further...

adworkshop

Advertising Agenq ik Like Page

704 people like this. = L
+ Mobile News Feed Remove
v Desktop Right Column Remove

Review Order
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Select Your Ad Creative.

Review Your Order

Ad Name | My Likes Campaign| |
Audience Your audience includes people:
« Location:

- United States: Lake Placid {+50 mi} Mew York
« Excluded Connecticns:
- Exclude people who like adworkshop
« Age:
- 18 - 65+
« People Who Match:
- Interests: Marketing, Business or Social marketing

Campaign Adworkshop Page Likes Example
Ad Set Lake Placid - 18+ (New Ad Set)
Optimize For Page Likes

Pay For Impression (CPM)

Bid Automatic

Daily Budget 325.00 per day

Duration This ad campaign will run indefinitely

Edit Order Place Order

By clicking "Place Order”, you agree to the Facebook Statement of Rights and Responsibilities
ncluding your obligation to comply with the Self-Serve Ad Temns and the Facebook Advertising
Guidelines. We do not use sensitive personal data for ad targeting. Topics you choose for targeting
your ad don't reflect the personal beliefs, charactenstics or values of users. Failure to comply with the
Termns and Conditions, the Sef-Serve Ad Tems, and the Adverising Guidelines may result in a
vanety of consequences, including the eancellation of ads you have placed and the termination of
your account. Understand that if you are & resident of or hawe your principal place of business in the
US or Canada, you are contracting solely with Facebook, Inc. Otherwise, you are contracting solkely
with Facebook Ireland, Ltd., except that advertisers in some countries may under certain
circumstances contract directly with Facebook affiiate companies solely for purposes of ordenng ads.
If applicable to you, you can find special provisions applicable to your Orders from those affiliates
here.
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Choose an Instagram campaign objective.

CAMPAIGN: Choose your objective © Hep

CAMPAIGN

Choose the objective for your campaign Help: Choosing an Objective

Boost your posts

f \
Promote your Page 1 k ]
N/
[ dp = fo your website ¢ Use the clicks to website objective to send . .
pecple to your website. C“CKS 10 We bSIiE
Increase conversions on your | D) create ads for Instagram 1ase the number of visits to your website.
Formal Get installs of your app -E https:/fwww.adworkshop. com/

Creative
Increase engagement in your app
g Facebook Pixel

Reach people near your business ‘You can now create one pixel for
tracking, optimization and
remarketing. Learn More

Campaign Name @  Adworkshop.com Website Clicks

Set Audience & Budget

Raise attendance at your event

Get people to claim your offer

Get video views

Close Without Saving
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Choose Instagram as a placement.

What text and links do you want to use? Help: Editing Ads
Connect Facebook Page Ad Preview
Choose a Facebook Page to represent your business in News 10of1

Feed. Your ad will fink to your site, but it will show as coming from
your Facebook Page.

+ Desktop News Feed Remove
a adworkshop - +
s Ol e i ke + Mobile News Feed Remove
v Desktop Right Column Remove
Instagram Account
Using the selected Page to represent your business in your )
lnstagram ad. @ v Audience Network © Remove
dworksh Page) Vv ) Add an A t
JA SN Nl or | B Addan Accoun v Instagram (59 Remove
or Remove Instagram as a placement
Instagram B
Headline © a adworkshop Sponsored v
Adworkshop Wins at fhe ADDYs A ‘
]
Text O

Adworkshop takes home seven ADDY Awards. Read more:

Call-to-Action Button @

Learn More «

Show Advanced Options =

Adwnrkshan takes hnme seven ADDY Awards Read

Back Review Order Place Order
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Three. Tips + Resources.
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Monitor.
Respond to comments
and answer questions
in a timely manner.
Checkin on
performance.

Know Your Stuff.
Follow Ad Guidelines
and adhere to the 20%
text rule. Utilize
resources.

Be Creative. Be Transparent.
Choose compelling Make your final
imagery or video and | \destination clear + on-

copy. Tell a story. message. Don’t
oversell.
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https://www.facebook.com/blueprint
https://www.facebook.com/business/learn
https://www.facebook.com/business
https://business.instagram.com/
https://www.facebook.com/help/
https://help.instagram.com/
https://www.facebook.com/ads/tools/text_overlay
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Thank you!

Stanzi McGlynn
stanzi®@adworkshop.com
@StanziMcGlynn

adworkshop



