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THE WAY IT USED TO WORK.



ZERO MOMENT OF TRUTH

The zero moment of truth (ZMOT) refers to the point in the 
buying cycle when the consumer researches a product, often 
before the seller even knows that they exist.



ZERO MOMENT OF TRUTH



THE REST OF THE DAY.

DOES YOUR WEBSITE SUCK?
- Haven’t evaluated or overhauled it in 3-5 years 

- Don’t know if your site should work on a mobile 
device. 

- Don’t know what the terms “adaptive” and 
“responsive” mean.

ADVANCED CONTENT MARKETING AND UNDERSTANDING ANALYTICS
- Currently creating content 

- Know how to access analytics 

- Have an updated website



THE REST OF THE DAY.

LOCAL SEARCH
- Don’t know what local search means 

- Own a business that has a “brick and mortar” 
presence 

- Think people should find you if they search for 
something like “fine dining near me”

WHO ARE THEY
- Adirondack visitors 

- Demographics, interests, and travel patterns



THE REST OF THE DAY.

SOCIAL MEDIA

- Currently use social media regularly 
- Always wondered what that “sponsored” button 

really does. 
- Have no idea what a promoted “tweet” is.

- Can’t recognize 50% or more of these icons:

PAYING TO BE SOCIAL



THE REST OF THE DAY.

MEDIA RELATIONS 101
- Have never submitted a press release 

- Have submitted lots of press releases but they 
never get published 

- Have no idea how to contact the press at all

REPUTATION MANAGEMENT
- Are concerned about trip advisor 
- Don’t know how to handle negative social media comments 
- Aren’t sure what to do about a positive review



Questions?


