Tupper Lake
Tinman 2026

Survey and direct spend
August 2026
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Methodology

e Athletes were invited to take the survey through a notification at packet
pickup, in a post-race email, and social media posts.

e The respondents were entered to win a free entry to next year’s event with
lodging and dinner at the Hotel Saranac.

e Of the 388 Tinman participants this year, 124 people completed the survey,
resulting in a 32% response rate and a 7% margin of error.

e Survey participation skewed older than the overall event participant
population.
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Demographics

Gender breakdown

M Male W Female & Non-binary/non-conforming M Transgender

2023

2024

Gender

2025

2026 1%

75% 100%
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Demographics

Age breakdown

B 2023 W 2024 2025 [ 2026
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Age range
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Breakdown of Registrants

2026 2025 2024 2023

New York 230 | 274 | 271 | 319
New Jersey 31 21 23 34
Ontario 26 | 31 19 18
Massachusetts | 19 15 17 17
Quebec 15 23 57 62
Vermont 14 15 16 11
Connecticut 12 17 5 13
Pennsylvania 8 18 17 23
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Which of the following best describes
you?

I visited the area for
Tinman.

I live in the area.

I happened to be
visiting the area and
discovered there was
a triathlon, so I signed
up.
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How many times have you participated in
the Tupper Lake Tinman?

B Firsttime @ 1-5 [ 6-10 M 11+

60.00%
51.2% 51.6%
49.2%
46.4%
43.8%

40.00% 36.3%
20.00%

»  69,6.5%

2% 1 5% % ‘ .
0.000/0 - | -
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Where did you stay?

B 2023 W 2024 [ 2025 [ 2026

60%
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40%
2% pasd®
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79% 8%8% .
5% 5% 6%
2%2%
0%
0%
Tupper Lake Saranac Lake Lake Placid Whiteface Hamilton Other
Region County
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What was your primary type of lodging?

W 2023 [ 2024 [ 2025 [ 2026

50%

41%

39%

40%

30%

20%

10%

1%
2 3% _-.

Hotel/motel Vacation Campground I stayed with Second home Other

rental/Airbnb friends or family
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Would you participate in the Tupper Lake Tinman again?

B 2023 B 2024 0 2025 M 2026

100%
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Yes No
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When did you check in and pick up your race packet?

100%

75%

50%

25%

0%

B 2023 W 2024 [ 2025 M 2026

Friday night at the Tupper Lake Saturday at the Tupper Lake
Civic Center Municipal Park
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If you have raced with us before, what year was the
most recent Tinman you participated in?
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While you were in the Adirondacks for Tinman what other
activities did you do?

W 2023 W 2024 2025 [ 2026
60%
54%
o,
40% 38%
29%
26%; 25%
23%
° 219 22% 22%
20% 17%
i15% 15%
| 12%
i10% 10%
8%
)
A | . s%I g SONE
0%
I only raced Tinman  Went shopping Participated in Visited other area Visited multiple Visited Little Wolf Visited The Wild Other
outdoor activities attractions Adirondack Beach Center
such as fishing, communities
hiking, and
paddling
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Would you consider visiting Tupper Lake again?

@ 2023 B 2024 [ 2025 W 2026
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Tupper Lake again visiting Tupper Lake in the Tupper Lake Tinman  visiting Tupper Lake
within the next two the future. again. again.
years.




Please rate your satisfaction with the following:

B Very Satisfied [ Satisfied [ Neither Satisfied Nor Dissatisfied [l Dissatisfied W Very Dissatisfied

Packet Pick-Up
The Swim Course
The Bike Course

The Run Course

Post-Race Meal (Saturday
at the Park)

Aid Stations
Athlete Gift
The Volunteers

Pre-Race Atmosphere

0.0% 25.0% 50.0% 75.0% 100.0%
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How likely is it that you would recommend the Tupper
Lake Tinman to a friend or colleague?

*9.|12

1 2 3 45 6 7 8 9 10

Not at all likel Extremely likel
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How many nights did you stay for the Tinman race?

Length of stay

0 nights/day trip

B 2023 W 2024 2025 [ 2026
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/Average length of stay 2026:\
2.18 nights

Average length of stay 2025:

2.04 nights
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What were your estimated daily expenditures for the
following categories?

B 2023 W 2024 2025 [ 2026

Lodging
$379
Food
Shopping
Entertainment

*Transportation

Other

$83

U
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*2023 and 2024 data not available. Transportation spending was not tracked those years.



Estimated total expenditures: @‘":{f ROOS T
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Registration
Transportation
Shopping - $33,650.05

Entertainment - $22,514.39
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Total Pre-tax Estimated Regional Direct Spend: $675,069 ($572,407 in 2025)
Estimated County Tax*: $26,286

*Direct spend calculated using reported daily expenditures multiplied by average nights spent and number of participants traveling more than 50 miles to
the race. Sales tax calculated assuming that reported total expenditures gathered from survey includes sales tax, and excludes registration fees and the
estimated share of all nontaxable lodging. Nontaxable lodging is considered staying with friends and family, camping, and staying in a second home.
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e Direct spend has increased +17.9% year-over-year

o Higher impact in 2026 despite lower attendance: 457 in 2025 to 388 in
2026, down 15.1%b0, while estimated spend rose 17.9%

e Athlete spending increased across key categories, led by daily lodging ($379
vs. $300 in 2025), dining ($156 vs. $148), retail shopping ($45 vs. $34),
and entertainment ($30 vs. $24)

e Continued positive trend of satisfaction with the race

o Recommendation score jumped to 9.12/10 in 2026 (up from 8.7 in 2025)
o Intent to race again increased to 93% in 2026 (from 84% in 2025)
o 0% of respondents stated they would "not plan on visiting Tupper Lake again”

e Participation among athletes aged 65+ grew from 7% in 2023 to 17% in 2026, bringing
higher disposable income to local businesses

e First-time racers made up 51.6% of the field, demonstrating that the race continuously
attracts new tourists to Tupper Lake



