Empire State Winter Games

2026 Direct Spend Analysis

ROOST



Preface

In 2026, ROOST partnered with Adirondack Sports Council to survey Empire
State Winter Games participants to determine the impact of the event.

Athletes were invited to take the survey through two post-race emails.
The respondents were entered to win a $100 cash gift card.

541 people completed the survey, resulting in a 3.7% margin of error.




Demographics

Age

Female

Male

. 0.0%
Not listed 0.4%
Non-binary/non- | 0.5%

conforming | 0.6%

0.0%

Prefer not to respond 0.0%

0.00% 20.00% 40.00% 60.00% 80.00%
B 2025 W 2026

18 and under 19-24 25-34 35-44 45-54 55-64 65+
W 2025 W 2026




Top market areas

Demographics continued

Syracuse, NY (3)

New York, NY (1)

Watertown, NY (7)
Albany-Schenectady-Troy, NY (2)
Plattsburgh, NY-Burlington, VT (4)
Utica, NY (<8)

Buffalo, NY (6)

Rochester, NY (5)

Boston, MA-Manchester, NH (<8)

Participant

1.
2
3.
4.
S.
6.
»
8.
%

Top cities

New Hartford, NY
Massena, NY
Buffalo, NY
Oswego, NY
Lake Placid, NY
Rochester, NY
Potsdam, NY
Liverpool, NY
Syracuse, NY

10.  Baldwinsville, NY

Parent/guardian of
participant

0.00% 20.00% 40.00% 60.00%

W 2025 W 2026
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“Numbers in parentheses indicate 2025 placement



Demographics continued

$151K+

Less than $20k

$21K-40K

$41K-60K

$61K-80K

$81K-100K

$101K-150K

Annual household income of participants




Survey participation by event

B 2025 [ 2026

Figure Skating

Girls U12 Hockey

Girls U14 Hockey

U10 (Squirt)
Hockey

Sled Hockey

None of the above

20.00% 40.00%




Survey participation by event, continued

B 2025 W 2026

Adaptive Bobsled
Adaptive Biathlon
Freestyle Moguls

Adaptive Alpine

Junior Bobsled

Skeleton

Winter Bike

Ski and Snowboard Cross
Ski Orienteering

Alpine Skiing NYSSRA U16
Long Track Speed Skating
Winter Triathlon

Biathlon

Luge

Short Track Speed Skating

Cross Country

0.00% 10.00%




How many times have you participated in the Empire State
Winter Games (ESWG)"

40

1 2-5 6-10

Group (# of times a respondent has attended the games)




Where did you stay for the event?

Lake Placid

Wilmington

Tupper Lake

Saranac Lake
Bloomingdale

Other (Jay, Keene, etc.) 14.01%

25.00% 50.00%

W 2025 W 2026

75.00%

77.28%




How many nights did you spend in the area?

1% 0.85% 3% 1.49%
B cenenie 1. 10041
0 (day trip) 5 6+

W 2025 W 2026

Average nights stayed for ESWG participants: 2.65




What type of lodging did you stay in while
here fo¥’FI)ESWG? P 4 y

B 2025
H 2026 Hotel/motel/resort

Short term rental

Family/friends

Bed and breakfast

Camping (RV, van,
etc.)

Second home

Other 10.40%

20.00% 40.00% 60.00% 80.00%




Including yourself, how many people were in your party
for your trip?

2025 2026

Average party
size 38 44

Average number
of adults 24 238

Average number
of children 1.5 17

0.00% 25.00% 50.00% 75.00%
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Are you a customer of any of the following businesses?
(Select all that apply)

80.00%

40.00%
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None of the Stewart's Community  Dick's Sporting Highmark Blue
above Shops Bank, N.A. Goods Cross Blue

Shield




Average trip expenditure by category
Essex County

Lodging Shopping Entertainment Transportation Equipment Registration costs Other
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Total estimated expenditure by category
Essex County

$2,500,000.00 &7 755 689,52
$2.000,000.00

$1,500,000.00

$906,776.72 $901,101.06
$1,000,000.00

$500,039.26 $571,481.75

$500,000.00 $353,941.27
$164,643.45 $164,275.96 $248,463.97
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Total Estimated Direct Spend:

$5,901,769*

($5,377,094 in 2025)

*$203,060.91 of which is in Essex County Sales and Occupancy Taxes.
Does not include $164,643 in lodging expenditures outside of Essex County. Direct spend calculated with
3.7% margin of error using a sample size of 541 respondents of 2,450 total participants at a 95%
confidence interval.




Summary

Consistent participant spend year after year

Figure skating continues to be the sport with highest participation
Slightly higher average party size in 2026

Top markets stayed consistent, but positioning changed

High annual household income

Approximately half of respondents (47%) purchased ESWG-branded gear




