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Introduction

V Longwoods International began tracking American travelers in 1985, and
has conducted large-scale syndicated visitor research quarterly since 1990.

V In 2007, our proprietary Longwoods Travel USA® program was migrated
from mail to online, with the benefits of rapid turnaround, enhanced flexibility
and interactivity, as well as greater respondent involvement.

V Itis currently the largest ongoing study conducted of American travelers,
providing our clients with more reliable data and greater ability to home in
on key market segments of interest.

V. This report provides an daomesticvtouesmm f or t h
business in 2016. Longwoods has been providing this data to the
Adirondacks since 2015.
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Research @bjectives

V The visitor research program is designed to provide:

V Estimates of domestic overnight and day visitor volumes to the

Adirondacks.

VA profile of the Adirondackso6é6 perform
market.

VA profile of the Adirondackso overnig
VProfiles of the Adirondacksdé6 day trayv

V Relevant trends in each of these areas.
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Methaedology

U Each quarter, a random, projectable sample of adult members (18 years
of age and over) of a major U.S. consumer panel is invited to participate in
the Travel USA® survey:

U Selected to be representative of the U.S. adult population

U For the 2016 travel year, this yielded :

U 308,946 trips for analysis nationally:
0 216,738 overnight trips
0 92,208 day trips

U For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Methodology (Cont'd)

U Adirondacks Domestic Visitor Research

U The Travel USA® program identified 1,426 individuals who visited the
Adirondacks in 2016. It is from this sample group that visitor volume
estimates are derived along with visitor demographics and visitor
origins.

U To augment the information from Travel USA® we returned to a
sample of these Adirondacks visitors, identified through Travel USA®,
in order to provide more in depth information regarding visitor
spending and visitor activity along with strategic data on trip
characteristics, planning and booking.

U Total responses from the return sample were 497.
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Methodology (Cont'd)

U For Lake Placid, the following sample was achieved in 2016:
U 969 Trips

U 763 overnight trips & 206 day trips

U For Lake George, the following sample was achieved in 2016:
u 521 Trips

U 345 overnight trips & 176 day trips*

*Caution should be used in interpreting day trip data in this report due to low sample size
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Key Findings

U In 2016, the Adirondacks had 17.8 million person trips. Of these trips,
43% were overnight trips. The rest were day trips.

U The overnight trips generated $1.08 billion in spending, increasing
3.5% from 2015.

U For overnight trips, the top state markets for Adirondacks visitors were
New York, Florida, and California. Among DMASs, the top three visitor
sources were New York City, Albany, and Los Angeles.

U Less than the national average, forty-three (43%) percent of the
overnight trips were planned 2 months or less before the trip. Less
than the national average, seven percent (7%) did not plan anything in
advance.
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Key Findings (Cont d)

U nTr avel agent/ company, 0 Ahot el or r
most common planning sources for an Adirondacks overnight trip.
ATravel agent/ companyo was the most

U AVisiting friends and relativeso (a
for an overnight trip to the Adirondacks. Marketable trips (those
influenced by marketing efforts) were 50% of the total overnight trips.
Coming to tour through the region, was the highest marketable trip
purpose, closely followed by an outdoor trip to enjoy activities such as
camping, fishing, and hiking.

U Nearly three-fourths (74%) of Adirondacks visitors were very satisfied
with the overall trip experience. Most satisfaction elements were greater
than 2015.
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Key Findings (Cont d)

U Of the overnight respondents, 77% have visited the Adirondacks at
least once. Sixty-two (62%) percent had visited in the past year.

U The average number of nights spent in Adirondacks for an overnight
trip was 3.1 nights, down from 3.7 nights in 2015. The average travel
party size was 3.4 persons.

U Almost eighty-percent (76%) of overnight Adirondacks travelers
arrived by personal car or truck.

U The top five overnight Adirondacks trip activities and experiences
were AShopping, 0 ASwimming, 0o AHI ki n
and ANational/ State Park. o
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Total Size of the U.S. Travel Market

— 2011-201'5

Base: Overnight Person-Trips

2,000
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Structure of the U.S. Travel Market

— 2016 Overnight Trips

Base: Overnight Person-Trips

Visiting
Friends/Relatives

43% T~

Business-Leisure

3%
Business Marketable
9% 45%
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U.S. Market Tirends for @vernight Trips

— 2016 vs. 2015

Base: Overnight Person-Trips

All Overnight Trips

Visiting Friends/Relatives
Marketable Trips

Business-Leisure Trips

Business Trips

Percent Change
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Structure of the U.S @vernight Travel

Market— Trends

Base: Overnight Person-Trips

43
Visiting SEEEEEEEEEE— 44
. . 43
friends/relatives 44
44
45
43
Marketable 43
43
F 43
12
' 113
Business 14
14
. -
0] 20 40 60
Percent

m 2016 2015 2014 = 2013 w2012
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U.S. OvernightiViarketable Tirip Mix

— 2016 Travel Year

Base: Overnight Marketable Trips

Special event
Touring

Outdoors

City trip

Theme park
Casino

Resort

Cruise

Golf Trip
Ski/Snowboarding

0 5 10 15 20 25 30

Percent
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Total Size of Adirondacks 2016

Domestic Travel Market

Total Person-Trips = 17.8 Million

\ Day Trips
5%

10.2 Million

Overnight Trips
43%

7.6 Million
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Total Market Size —

Adirondacks & Lake Placid

Overnight Trips

Total Trip (Millions)

21

Day Trips




Qvernight Trrips'te Adirondacks

Base: Overnight Person-Trips
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Size of Adirondacks Overnight Travel Market

— Adults vs. Children

Total Overnight Person-Trips = 7.6 Million

Adults
72%
5.5 Million

Children
27%

2.1 Million
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Adirondacks Overnight Travel Market

— py Main Trip Purpose

Adult Overnight Persaiiirips = 7.6 Million

VER

4%

3.5 Million

Business-
Leisure
1%

0.07 Million

Business
3.5% Marketable
. 50%
0.3 Million .
3.7 Million
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Size of Adirondacks Day Travel Miarket

— Adults vs. Children

Total Day Persaiirips = 10.2 Million

Adults
76%

7.8 Million

Children
24%

2.4 Million
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Adirondacks Day Trravel Market

— by Trip PUrpoese

Adult Day Person-Trips = 10.6 Million

VFR
37.8%
Business-
Leisure
1.9%
0.2 Million
_ Marketable
Business 57.1%
3.2% -
- 6.1 Million
0.3 Million
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Total Size of Lake Placid 2016

Domestic Travel Market

Total Person-Trips = 7 Million

Day Trips
57%

3.6 Million
Overnight Trips

43%
3.4 Million

9000000000 OC0C



Size of [Lake Placid @vernight Travel Market

— Adults vs. Children

Total Overnight Person-Trips = 3.4 Million

Adults
_—— 66%

2.2 Million

Children
34%

1.2 Million
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Size of [Lake Placid Day Travel Viarket

— Adults vs. Children

Total Day Persaiirips = 3.6 Million

Adults
72%

2.6 Million

Children
28%

1.0 Million
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BDomestic Overnight Expenditures

— Dy Sector

Total Spending = $1.08 Billion

+3.5% vs. 2015

Food & Beverage

Lodging
4% 00— 23%
illi $243 Million
481 Million
Recreation/Entertainment
12% Retalil
i 0
$129 Million Transportation 12%
9% $134 Million
$96 Million
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Average Per Persen Expenditires on

Domestic @vernight Tirips — By Sector

Base: Overnight Person-Trips to Adirondacks

80

Lodging Restaurant Food &etail Purchases Recreation/ Transportation at
Beverage Sightseeing/ Destination
Entertainment
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Average Per Party Expenditures on

Domestic @vernight Tirips — By Sector

300

250

200 -

Dollars

50 -

33

Base: Overnight Person-Trips to Adirondacks

150 -

100 -

$56

Lodging Restaurant Food Retail Purchases Recreation/

Beverage

$40

Transportation at

Sightseeing/ Destination

Entertainment
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Fake Placid Domestic Overnight Expenditures

— Dy Sector

Total Spending = $504 Million

Lodging Food & Beverage
a0 T 23%
- $100 Million
230 Million
Recreation/Entertainment )
Retail
12%
- tati 12%
$61 Million ransportation
9% $65 Million
$48 Million
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Lake Placid Average Per Person Expenditires

on Demestic Overnight Trips — By Sector

Base: Overnight Person-Trips to Lake Placid

80

$14

Lodging Restaurant Food &etail Purchases Recreation/ Transportation at
Beverage Sightseeing/ Destination
Entertainment




Lake Placid Average Per Party Expenditures on

Domestic @vernight Tirips — By Sector

Base: Overnight Person-Trips to Lake Placid

300

250

200 -
d
© 150 -
[e)
O 100 -

50 -

$61 $45
0 - .
Lodging Restaurant Food Retail Purchases Recreation/ Transportation at
Beverage Sightseeing/ Destination
Entertainment
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Total’Adirondacks Domestic | PDay Trp Spending

— Dy Sector

Total Spending = $553 Million

+5.1% vs. 2015

Retail
Food & i / 24%
Beverage_ —— ) $133 Million
37%
$204 Million
Transpoortation Recreation
19% 20%
$104 Million $112 Million
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Average Per Person Expenditires on

Day Trips — By SeEctor.

Base: Day Person-Trips to Adirondacks

30
20 -
s
o
8
10 -
- l
0 . T T
Restaurant Food & Retail Purchases  Recreation/ Transportation at
Beverage Sightseeing/ Destination
Entertainment
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Average Per Party Expenditures eon

Bay Trips — By Sector:

Base: Day Person-Trips to Adirondacks

80

60
&
S 40 -
o
=}

20 -

$36
.
0 I T T
Restaurant Food & Retail Purchases Recreation/ Transportation at
Beverage Sightseeing/ Destination

Entertainment

L@fngwoods

INTERNATIONAL

41

9000000000 OC0C




L@ngwoods

ERNATIONAL

Day Trip
Expenditures i
Lake Placid

Longwoods
TravelUSA




Total'Fake Placid'Domestic Day Trip Spending

— Dy Sector

Total Spending = $203 Million

Retail
/ 24%
Food & N
Beverage_—— \ $44 Million
37%
$75 Million
Recreation
T tati 20%
ransportation .
19% $43 Million
$41 Million
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Lake Placid'Average Per Person Expenditiires on

Day Trips — By Sector

Base: Day Person-Trips to Lake Placid

30
20 -
&
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Lake Placid Average PerParnty Expenditures on

Day Trips — By Sector

Base: Day Person-Trips to Lake Placid

80

60 -
&
S 40 -
o
=}

N ) .

0 I T T
Restaurant Food & Retail Purchases Recreation/ Transportation at
Beverage Sightseeing/ Destination
Entertainment
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Sources of Business

Base: Overnight Person-Trips to Adirondacks

B States contributing 5% or more
B States contributing 3% - 5%
® DMA6s contributing more than 3%
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2016 State Origin Of P

Base: Overnight Person-Trips to Adirondacks

New York
Florida
California
New Jersey
Virginia
Pennsylvania
Maryland

Texas

0 10 20 30 40 50 60

Percent
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2015 State Origin: Of P

Base: Overnight Person-Trips to Adirondacks

B | | —
New York [

Florida

California
Maryland
Pennsylvania
New Jersey

Connecticut

20 30 40 50 60

Percent
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2016 DMA Origin Of Trip

Base: Overnight Person-Trips to Adirondacks

New York, NY/NJ/PA/ 29
Albany-Schenectady-Troy,
Los Angeles, C

Miami-Ft. Lauderdale,
Buffalo, N

Washington, D

Syracuse, N

San Franci sco- akl and-San Jose, é

0 10 20 30 40
Percent
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2015 DMA Origint Of Trip

Base: Overnight Person-Trips to Adirondacks

27

New York, NY/NJ/PA/

Albany-Schenectady-Troy,
Syracuse, N

Boston, M
Burlington-Plattsburgh, VT
Buffalo, N

Los Angeles, C

Philadelphia, P

0 10 20 30

Percent

L@fngwoods

INTERNATIONAL

51




L@‘ngwoods

INTERNATIONAL

Demographic Profile
of Overnight Visitors

Longwoods
TravelUSA




Base: Overnight Person-Trips

60
Male
51

Female

0 20 40 60 80

Percent

m Adirondacks 1U.S. Norm

INTERNATIONAL
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Gender.

2016wvs . 20115

Base: Overnight Person-Trips to Adirondacks

Male

Female

0 20 40 60 80

Percent

m 2016 12015
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Gender.

Adirondacks vs. lLake Placid vs. Lake George

Base: Overnight Person-Trips

Male

Female

100

Percent

m Adirondacks = Lake Placid wLake George
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Base: Overnight Person-Trips

Average Adirondacks =41.3

Average U.S. Norm = 43.8

1804 N 3
25-34 - 29
35.44 —
A5-5q | 1 .
55-64 M—0

65, T 1 »

0 1IO P2€9C€nt 30 40
m Adirondacks U.S. Norm
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Age

2016wvs . 20115

Base: Overnight Person-Trips to Adirondacks

0 10 20 30 40
Percent

w2016 2015
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Age

Adirondacks vs. lLake Placid vs. Lake George

Base: Overnight Person-Trips

Average Adirondacks =41.3

18-24
25-34
35-44
45-54
55-64

65+

0 10 20 30 40
Percent

m Adirondacks = Lake Placid ®Lake George
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Marital Status

59

Base: Overnight Person-Trips

68
Married/with partner

22
Single/never married -
Divorced/widowed/ - 10

separated ‘ 13

63

0 20 40 60 80

Percent

m Adirondacks 1 U.S. Norm
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Marital ' Status

2016wvs . 20115

Base: Overnight Person-Trips to Adirondacks

Married/with partner

Single/never married

Divorced/widowed/
separated

0 20 40 60 80

Percent

m 2016 2015
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Marital Status

Adirondacks vs. lLake Placid vs. Lake George

61

Base: Overnight Person-Trips

Married/with partner

Single/never married

Divorced/widowed/
separated

0 20 40 60 80 100

Percent

m Adirondacks = Lake Placid wlLake George
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Household Size

Base: Overnight Person-Trips

I
1 member ao
29
2 members s
3 members
4 members
5+ members # 1
0 10 20 30 40
Percent
m Adirondacks 1U.S. Norm
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Household Size

2016 wvs. 20115

Base: Overnight Person-Trips to Adirondacks

1 member

2 members

3 members

4 members

5+ members

40
Percent
m 2016 2015
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Household Size

Adirondacks vs. lLake Placid vs. Lake George

Base: Overnight Person-Trips

1 member

2 members

3 members

4 members

5+ members

0 10 20 30 40

Percent

m Adirondacks = Lake Placid ®Lake George
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Children in Household

Base: Overnight Person-Trips

|52

Any child between 13-17

26
22
Any child between 6-12 q ’
24
9
0 20

No children under 15 TR -
_ 5

Any child under 6

40 60 80
Percent

m Adirondacks 1U.S. Norm
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Children in'Household

2016 wvs . 2015

Base: Overnight Person-Trips to Adirondacks

No children under 18

Any child between 13-17

Any child between 6-12

Any child under 6

0 20 40 60 80
Percent

m 2016 2015
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Children in'Household

Adirondacks vs. lLake Placid vs. Lake George

Base: Overnight Person-Trips

No children under 18

Any child between 13-17

Any child between 6-12

Any child under 6

0 20 40 60 80
Percent

m Adirondacks = Lake Placid ®Lake George
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Education

Base: Overnight Person-Trips

Post-graduate _ :

College graduate

Some college I s

High school or less *1415
|

37
40

Other | 11
0 10 20 30 40 50
Percent
m Adirondacks 1U.S. Norm

68 L@ngwoods

INTERNATIONAL




Education

2016wvs . 20115

Base: Overnight Person-Trips to Adirondacks

Post-graduate
College graduate
Some college

High school or less

Other

0 10 20 30 40 50

Percent

m 2016 2015
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Education

Adirondacks vs. lLake Placid vs. Lake George

Base: Overnight Person-Trips

Post-graduate
College graduate
Some college

High school or less

Other

0 10 20 30 40 50

Percent

m Adirondacks = Lake Placid ®Lake George
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Employment

Base: Overnight Person-Trips

61
Full time/ self-employ
56

] 11
Part time

11

Not employed/retire_ 28
other | 34
0 20 40 60 80
Percent
m Adirondacks 1 U.S. Norm
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Employment

2016wvs . 20115

Base: Overnight Person-Trips to Adirondacks

61
Full time/ self-employ

Part time

Not employed/retire

other 33

0 20 40 60 80

Percent

m 2016 2015
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Employment

Adirondacks vs. lLake Placid vs. Lake George

Base: Overnight Person-Trips

61

Full time/ self-employ
53

Part time

other -

0 20 40 60 80

Percent

m Adirondacks = Lake Placid #Lake George
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Household Income

74

Base: Overnight Person-Trips

s150K. I ¢

$100-$149.9K

§75-599.9K * o

s50.674 o« TN -
sa0.0« TN -

0 10 20 30 40 50

Percent
m Adirondacks 1U.S. Norm
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Household Income

2016 wvs . 20115

Base: Overnight Person-Trips to Adirondacks

$150K+

$100-$149.9K

$75-$99.9K
$50-$74.9K
<$49.9K
40 50
Percent
m 2016 2015
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Household Income

Adirondacks vs. lLake Placid vs. Lake George

Base: Overnight Person-Trips

$150K+
$100-$1499 | ]
$75-$9990k |

$50-$749« o

<$49.9K

0 10 20 30 40 50
Percent
m Adirondacks = Lake Placid ®Lake George

NNNNNNNNNNNNN




77

Base: Overnight Person-Trips

_ 9
White
84
| e
African-American |
7
6
Other .
\ 9
0 20 40 60 80 100
Percent
m Adirondacks 1 U.S. Norm
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Race

2016wvs . 20115

Base: Overnight Person-Trips to Adirondacks

White

African-American

Other

0 20 40 60 80 100

Percent

w2016 2015
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Race

Adirondacks vs. lLake Placid vs. Lake George

Base: Overnight Person-Trips

White

African-American

0 20 40 60 80 100

Percent

m Adirondacks = Lake Placid ®Lake George
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Hispanic Background

Base: Overnight Person-Trips

92
No

n
Yes

0 20 40 60 80 100

Percent

91

m Adirondacks 1 U.S. Norm
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Hispanic Background

2016 wvs . 20115

Base: Overnight Person-Trips to Adirondacks

Yes

0 20 40 60 80 100

Percent

m 2016 2015
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Hispanic Background

Adirondacks vs. lLake Placid vs. Lake George

Base: Overnight Person-Trips

No

Yes

0 20 40 60 80 100

Percent

m Adirondacks = Lake Placid wlLake George
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Length of Tnp Planning

More than 1 year in advance
6-12 months

3-5 months

2 months

1 month or less

Did not plan anything in advance

84

Base: Overnight Person-Trips

10
4
14
I s

|17

s

|17
T

7|

23

' 34

20 30

Percent

40 50

m Adirondacks 1U.S. Norm
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Eength of Trp Planning

2016 wvs. 20115

Base: Overnight Person-Trips to Adirondacks

More than 1 year in advance
6-12 months

3-5 months

2 months

Did not plan anything in advance E g

0 10 20 30 40 50

Percent

m 2016 2015
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Length of Tnp Planning

Adirondacks vs. lLake Placid vs. Lake George
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Trip Planning Information Sources
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Trip Planning Information Sources (Contd)
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Trip Planning Information Sources

Adirondacks vs. lLake Placid vs. Lake George
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Trip Planning Information sources (Contd)
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Method of Baoking
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Devices Used for Trip Planning
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Devices Used for Trip Planning
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Devices Used for Trip Planning

Adirondacks vs. lLake Placid vs. Lake George
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Main Purpose of Leisure Trip —
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Main Purpose of Leisure Trip —

Adirondacks vs. lLake Placid vs. Lake George
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Adirondacks vs. National Norm

Base: Overnight Person-Trips

Conference/convention

Other business trip

Percent

m Adirondacks 1 U.S. Norm

104 L@ngwoods

9000000000 OC0C



Main Purpose of Overnight Business Trip —
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Adirondacks vs. lLake Placid vs. Lake George

Base: Overnight Person-Trips

Conference/convention

Other business trip

Percent

m Adirondacks = Lake Placid mLake George

9000000000 OC0C



107

Season of Trp
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Season of Trp

Adirondacks vs. Lake Placid
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% Very Satisfied with Trip —
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Past Visitation to Adirondacks
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Pevices Used Buring Trip
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Devices Used Buring Trip
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Devices Used During Trip

Adirondacks vs. Lake Placid vs. Lake George
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